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Abstract

Recently, some individuals close to the business of professional golf have publically stated that they
believe Tiger Woods no longer has an impact on the economics of golf. Is the notion of the “Tiger Effect”
really dead? Was there ever really a “Tiger Effect” on anything other than TV ratings and the resulting
advertising revenues generated? This paper attempts to look the overall economics of the golf industry and
whether or not the relative play, or even presence of, Tiger Woods has any impact.



